Wiring up, reaching out.
Taking another step in our Most Wired project, we conducted cyber-interviews with health plans and asked them to tell us just how wired they are. Find out how well they connect to members and employers, which HR and educational services they offer online, and whether they do business with doctors and hospitals electronically. Plus: profiles of major info tech undertakings at six health plans. They range from a $78,000 intranet to a $4 million data warehouse. But while the six projects differ in cost, they overlap in purpose: putting more information into the hands of doctors, hospitals, employers, and consumers. In doing that, they show what being wired is all about.